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Quit Boring Content 

Join Us Now… 
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The Ellis Companies 
Enhancing Employee and Customer Experience 

v  Apartment Mystery Shopping 
v  Prospect & Resident Surveys 
v  Ratings & Reviews 
v  eLearning (Online Training) 
v  Customized Training & Coaching 

Your industry partner for over 30 years 
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Thank you for joining us today!  
Want to learn more? 

 

Facebook.com/EllisManagementSoluCons	
TwiFer.com/EPMSOnline	

Facebook.com/Edge2Learn	
TwiFer.com/Edge2Learn	

Danielle Walker  
Director of Sales & Marketing 
Ellis Partners in Management Solutions 
Edge2Learn 
dwalker@epmsonline.com 
847-707-2472 
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Join Us Now… 

Quit Boring Content 
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MEET YOUR SPEAKER 
Misty Sanford  

[put	photo	here]	

•  Misty	has	extensive	marke9ng	
experience	in	the	mul9-family	
industry.	 

•  She	has	been	in	na9onal	
marke9ng	roles.	 

•  She	has	launched	innova9ve	
branding	strategies	and	
marke9ng	campaigns	across	the	
country.	 

•  She	collaborates	and	works	
daily	with	clients	helping	them	
manage	their	social	media. 

•  Misty	also	owns	a	brewery! 
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T OP ICS 
Five Step Plan 

Quality vs Quantity 
Visual Content 
Algorithm Tips 
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IF YOU’RE NOT PUTTING  
OUT RELEVANT CONTENT  

IN RELEVANT PLACES,  
YOU DON’T EXIST. 

 
GARY VAYNERCHUK 
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Thought  #1  
5 Step Plan to Better Content 
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Define your content goal 
(and business goal) 

#1 
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Create for a specific 
resident persona 

#2 
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Conduct a content audit 

#3 
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Determine the right planning 
and management tools 

#4 
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Always be brainstorming 
and adjusting 

#5 
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Thought  #2  
Quality vs Quantity 
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ANALYSIS 

C ompetitor 
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Ask the audience! 
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Thought  #3 
Visual Content 
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According to a study by MIT,  
the brain can process a visual  

in 13 milliseconds.  
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VS 
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VS 
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IDENTITY 
Strong brand 
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Thought  #4 
Algorithm Tips 
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FACTORS 4 
Who posted it 
How people engage  
What type of post it is 
When it was posted 
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TAKEAWAY S 
Five Step Plan 

Quality vs Quantity 
Visual Content 
Algorithm Tips 
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Ques9ons?	
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A Rising Tide Lifts All Boats 
 

Thursday, May 25, 2017 
1:00 PM – 1:30 PM CT 

 

Register at www.epmsonline.com	

Upcoming	Webinar	
	

Presenter: Maria Lawson 
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v  Apartment Mystery Shopping 
v  Prospect & Resident Surveys 
v  Ratings & Reviews 
v  eLearning (Online Training) 
v  Customized Training & Coaching 

Danielle Walker  
Director of Sales & Marketing 
dwalker@epmsonline.com 
847-707-2472 

Thank You for joining The El lis C ompanies! 

Facebook.com/EllisManagementSoluCons	
TwiFer.com/EPMSOnline	

Facebook.com/Edge2Learn	
TwiFer.com/Edge2Learn	


