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Questions? Chat with us on twitter! 
@therentersvoice     

#rentersvoice 
 
 Fol low us on Facebook! 

Facebook.com/RentersVoice 
 
 



•  Ratings and reviews matter 
•  Know your options 
•  Not all reviews are bad! 
•  What you need to do 
 
 

Topics 



Chapter 1  
Ratings and reviews matter 



What are ratings and reviews?  

It is not about getting 5 stars. Understanding the 
information behind the stars is much more valuable. 



90% 
of consumers trust peer recommendations 

Are you listening to what your  
consumers are saying about you?   



Chapter 2  
Know your options 



OBJECTIVE  
   A review site needs to be... 

and comprehensive 







BALANCED FEEDBACK 
Tel l your story with  

•  Leverage data from different sources 
•  Shops + surveys + reviews 
•  Primarily objective content 
•  Understand life in your community 
 



Chapter 3  
It isn’t all bad! 



REVIEWS embrace 
Listen and learn from your customers. Customer 

support can be strategic.  Feedback is a gift. 



3.9 avg rating 
9,000+ reviews 

70% positive 



Chapter 4  
What you need to do 



ENSURE  
ACCURACY 

Make sure to... 



MONITOR 
and then engage 

email residents • ask for reviews • integrate • link to review page 



THANK YOU 
Don’t forget to say 



•  Ratings and reviews matter 
•  Know your options 
•  Feedback is a gift – embrace 

reviews 
•  Ensure accuracy, monitor, engage, 

say thank you 
 
 

Takeaways 



Don’t forget to like and fol low us! 
 

         @therentersvoice 
       Facebook.com/RentersVoice 

     
 
 



Questions? 

@therentersvoice    #rentersvoice 

 



rentersvoice.com 
info@rentersvoice.com 
epmsonline.com 
 

Thank you! Want to learn more? 


