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Questions? Chat with us on twitter! 
@therentersvoice  #rentersvoice 

 



What is in a review 

Look for opportunities 
Always play fair 

Remember to be you 
 

T OP ICS 



AFTER SEEING A BRAND’S  
RESPONSE TO A REVIEW,  

71% OF CONSUMERS 
CHANGE THEIR PERCEPTION  

OF THE BRAND. 
 

Bazaar Voice 



Thought  #1  
What is in a review 





Understand how your competitors are  
LEVERAGING REVIEWS 







Read profiles 
Learn what works 
Predict behavior 
What sets them apart? 
Are there patterns? 
 



Thought  #2  
Look for opportunities 



FOR OPPORTUNITIES 

+	  



C ompare yourself to your competitors 
HOW TO GAIN AN EDGE 

#1 



Fix any obvious problems 
HOW TO GAIN AN EDGE 

#2 



Develop a strategic edge 
HOW TO GAIN AN EDGE 

#3 



LIST	  MAKE A 



STEPS	  
WHAT ARE YOUR NEXT 



84% OF MILLENIALS SAY 

CONSUMER-WRITTEN 
CONTENT ON BRAND SITES  

INFLUENCES WHAT THEY BUY. 
 
 
 

Social Trends Report 2013 



Thought  #3  
Always play fair 



Do unto others as you would have others do unto you. 

NEVER POST  
FAKE OR NEGATIVE 

REVIEWS 





You wouldn’t want the same done to you 
You’re not playing fair 
You might get caught 
Prospects and residents won’t be happy 
It is easy to detect 
It is bad for review sites 

Just in case we need to explain why... 



Thought  #4  
Remember to be yourself 



DON’T LOSE WHAT 
MAKES YOU UNIQUE 



Avoid information overload 



Using reviews as market research  
How to gain an edge 

Stay focused and always play fair 
Remember to be yourself 

 

TAKEAWAY S 



Questions? Chat with us on twitter! 
@therentersvoice  #rentersvoice 

 



SERVICES OFFERED BY ELLIS 
PARTNERS & RENTER’S VOICE 

Ratings & Reviews 
Resident Surveys 
Apartment Mystery Shopping 
Reputation Management Strategy 
Training & Coaching 



Naomi Bailey 
nbailey@rentersvoice.com 
 
rentersvoice.com 
epmsonline.com 
 

Thank you! Want to learn more? 
 

Register at epmsonline.com	  



How to create social media  
campaigns that work 
 
Thursday, May 22 
1:00 PM – 1:30 PM CDT 

Upcoming Webinar 
 

Register at epmsonline.com	  


