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Questions? Chat with us on twitter! 
@therentersvoice     

#rentersvoice 
 
 



•  Your educated prospect 
•  Reputation and trust 
•  SEO 
•  Customer insight 
 
 

Topics 



Chapter 1  
Your Educated Prospect 



Digital WOM 
Digital Word of Mouth. It is the new marketing paradigm  
that facilitates the distribution of branding over existing  
social networks and review sites. 



P R Debacle or Social Media Genius 



Perception is Reality 

Your reviews and online presence define your reputation 



CUSTOMER LOYALTY 
Create 

•  Giving residents a voice creates loyalty 
•  Residents want to hear from you 
•  Build the relationship online and offline 



Chapter 2  
Reputation and Trust 



reputation  
 

management	
  

Reputation management is often confused  
with reputation and trust 



Reviews  
Breed  
Reviews 



YES! 
Do online reviews make a difference? 



Chapter 3  
SEO 



Google loves customer reviews because 
people love customer reviews 

Google	
  



•  High page rank 
•  Large # of reviews 
•  Excellent rating 



Improve your rankings? 
How do you 

•  Quantity 
•  Ratings 
•  Keywords 
•  Competition 



Chapter 4  
Customer Insight 



customer experience	
  DO YOU “GET” THE 

Reviews give you insight about your customer experience.  
How can you improve your service? 



Increase SALES 

Understanding your customer and encouraging  
online reviews increase sales. 



•  Understanding DWOM and perception 
•  Encourage and create customer loyalty 
•  Develop reputation and trust 
•  People love reviews so google loves 

reviews 
•  Use reviews for customer insight 

Takeaways 



Questions? 

@therentersvoice    #rentersvoice 

 



rentersvoice.com 
Facebook.com/RentersVoice 
@therentersvoice 
info@rentersvoice.com 
epmsonline.com 
 

Thank you! Want to learn more? 


